Indice general / Contents

Pigina / Page

SOBRE LOS EDITORES / ABOUT THE EDITORS  ......ccovovvvrnnn... 17
RELACION DE AUTORES / LIST OF CONTRIBUTORS ............. 19
CONSEJO EDITOR"/EDITORIAL BOARD sl e 27
COMITE CIENTIFICO / SCIENTIFIC COMMITTEE ................... 29
AGRADECIMIENTOS / ACKNOWLEDGMENTS ......coooooenn.... 31
BOOK ABSTRACT ...ttt ee e ses e 33
CHAPTER 1
INTRODUCTION: TOURISM DESTINATIONS IN CHALLEN-
GING TIMES: L. L iyt tine audnil s e R SOMONL IAC S8l 35

FRANCISCO FEMENIA-SERRA

AURKENE ALZUA-SORZABAL

ZHENG XIANG

References ol i bt nrviarn b bmimshduoidi s suadbiail . 8 /0% 43

CHAPTER 2

REFLECTING ON THE IDEOLOGY OF A MECHANIST
ECONOMIC SCIENCE: FROM ONTOLOGICAL INCON-
SISTENCIES TOWARDS A TRANSFORMATIVE TOURISM

SCIENCE, suisioiisiisnstiontnimiescassssssssieenss 0 AL MO M0 ©0 0 1) 45
MATTHIAS FUCHS
I Uit ot 017 ) e ERR e MR SRR . Nl s ooy e G o A 46
1.1.  The ontologies of modern SCience .............cooeovoveeeeenenn, 47
II. Ontological discrepancies of contemporary economic
SCRBIICR v vty sy it ot s S B St et s BT T 48
2.1.  Economic science’s implicit ethics ..........co.coeeeeeeeeeennnen.. 50



TRANSITIONING TOWARDS THE FUTURE OF TOURISM DESTINATIONS...

Pagina / Page

2.2, Economic science and creativity ........ococeeevvecveneens. 50
2.3, Economic science’s illusory market equzl:brm .................. 52
1. Elements of a post-mechanist economic theory ................. 52
IV.  The innovative region and lifestyle entrepreneurship in
EOUEISIN o e 56
4.1. The innovative Tegion ... clciitisismemoeneosanessmssssesssns 56
4.2, Lifestyle entrepreneurship in LOUFISM ..ooveeeeeeeecerereenene 58
V. Conclusion ..., 60
5.1. Summary and diSCUSSION .....ccoervrvvrvnreiirereeeeeeeeeeee, 60
5.2. Propositions for a transformative tourism science ........... 62
5.3.  EU’s post-COVID transition pathway for tourism .......... 66
References: . auwudrmabislit 2t taalie Liial e b2 af g LS 68
CHAPTER 3
FROM THEORY TO PRACTICE: PUBLIC POLICY IN SMART
DESTINATIONS ... 81

ALFONSO FERNANDEZ-TABALES
LUIS GALINDO PEREZ DE AZPILLAGA
CONCEPCION FORONDA-ROBLES
L Introduction: it fnnd ol i ila L 82
IL. DaEkeronnd s anmnnaanamead SO SR B 710 R 82
2.1.  Evolution of public policies in destination management ... 82
2.2.  Entities that participate in the design and development of

L TR UM JACTIMEe CW SN v SRS S 86

2.3. Standards as an innovative element in public
MANAZEMENE ......ooeeerrrrrssirssrstssesns st ssssss st saeseesuessaeesencs 88
OL°  Methodolo@uk o s s p e uitm essessimiaisgis ot b G5t 90
IV, - Resulbs . cnes i s 5u0ati o 5 e o s b N Lt BT 94
4.1, Focused on People .........ccoceeviveevceioeeeeeeeeeeeeeeeeeenna, 96
4.2, Focused on the destination ...........ccoceeeeeeeveivveenereneeenans 97
c 3C N 8 T T T R — 98
V. CONCIUSIONS convmosromnsusmsmemmii s s g s 99
NI Acknowledemionts, ..ouninannoue s e, 101
Relerenees: = osinrace s on e s st b 101

INDICE GENERAL / CONTENTS

Pigina / Page
CHAPTER 4
SMART TOURISM DESTINATIONS AND COVID-19 .............. 107
ANA-BELEN BASTIDAS-MANZANOQ
LUIS-ALBERTO CASADO-ARANDA
JUAN SANCHEZ-FERNANDEZ
L Introduction and objectives .............cocoocoooioiiiiiii, 108

II. Smart Tourism Destinations (SDs): Evolution and cases ... 109
2.1. Tourism and its Link with Technology and Economic

€5 ¢077c1 1 NN | .= AR it Tl ST 111

2.2,  Examiples 0f SIS SHAIM: ..ccusissasssssiisisesaisstosgsnmomnisimensis 113

Gt CRATERIOI e s i e s o S 114

222 - MGIAEE st e 5 B b nneianionmiest e lieiilis 115

2.2.3. ' SAMBADAEE st sisituminsnssnssibogsesmerbos hobesoitecibnsins 116

208 - BORIAGTIN ... ctmontaisevisebiiniibonsesidosabiessatbanicioss 117

KL . Methodst ... L0000 00 mnnsatei s 118

IV.  Results and Discussion ..o, 119

$E - COVID-19:arill Tourist BeRvior © i s v 120

4:2) COVID 19 arsl Suistomabilify .00 a8 121

4.3. COVID-19, Technology and Innovation ....................... 123

V. CORMUBIONG. ovevininmmei i s wimiinss s o poiesies 124

5.1.  The tourism of the future: The coronavirus stage ............ 124

5.2.  The role of SDs in the COVID-19 €ra ....ucuueeeereeeennne, 126

Referentces ® th.. b isan dh, it e o S W B AL Bl SO 128
CHAPTER 5

BUILDING SUSTAINABILITY IN SMART DESTINATIONS:
APPLICABILITY OF A MANAGEMENT MODEL FOR THE

CASE OF SPAIN ..ot 137
GINESA MARTINEZ DEL VAS
CARLOS ROMERO-DEXEUS
MIGUEL PUIG-CABRERA
ABRAHAM NUEVO-LOPEZ
I INtroduction .........ocoooioeioeeee e 138
9



TRANSITIONING TOWARDS THE FUTURE OF TOURISM DESTINATIONS...

II. The Smart Destination model of Spain ..............cccoceoeeo..... 140
21. An overview of the SEGITTUR Model of Smart
DEstiniabiin.; sysiinionii @i dioe iy fotsisiishunss 140
2.2. The Smart Destination process based on SEGITTUR
Methodology: sustainability as a key factor in current and
future tourism OVETNAnNCe ...........ccivevvroniemrerenereeennen. 143
II. A proposal for Sustainable and Smart Tourism
Development based on the SEGITTUR methodology ..... 145
3.1.  Description of the SEGITTUR methodology: a sustainable
125011 1o) AR ARl e SN SN, £ o csifiy S 146
3.1.1. Sustainable Tourism Policy .......c.ccccccovuvnnnnas 148
3.1.2. Conservation and improvement of cultural
heritage: wousomapaBie gl o nant 148
3.1.3. Environmental Conservation ........................ 148
3.1.4. Socio-economic development and circular
CCONOINYy. owsivesrsfuritsniiiciais gsop gt baid o 148
3.2. The application of the SEGITTUR methodology:
sustainability in terms of population size and territorial
typologies within the SD transformation ......................... 149
IV.  Applicability of the SEGITTUR methodology on Spanish
destinations: practical implications .............ccccceeevrvnennn.. 149
4.1.  Population size of Spanish Smart Destinations and
sustainability: a positive or a negative correlation? ......... 149
4.2, Sustainability and typology of tourism systems within the
pravess of SD tramsformation s isdnnma s 151
V. Conclusion ..., 155
IREFETRTICRE ..ol v vummsssnsnssbirtsusans bosst s sidoese bbb st e B 156
CHAPTER 6
ENHANCING THE UNDERSTANDING OF TRAVEL
BEHAVIOUR AND RISK PERCEPTION TO ADVANCE THE
MANAGEMENT OF DESTINATION RESILIENCE .................... 167
BASAGAITZ GUERENO-OMIL
GIUSEPPE ALIPERTI
L Introduction ... 168

10

INDICE GENERAL / CONTENTS

Pigina / Page

IL. Destination management and tourism segmentation: The

role of travel motivations and travel risk constraints .......

2.1.. Travelmotivalions 5. 0550 Kbl B0 B L Al

2.2, Travel 1isk CONSITAINES ..c.ceveereiririiieeeeeeseeeeeeeeeereee s,

HL. Methadology: ... bismitinim it il

3.1.  Geographical area of the study: Gipuzkoa (Euskadi,

Lo L B I

3.2. Data collection procedure and sampling ........................

3.3.  Sociodemographic characteristics of the sample ..............

3.4.  Research Instrument and measurement of the variables ...

3.5, Data analysis ..........cccoccoeimemeomriniriesienseeeseeeeeeeere e

IVG - A BBRMMG oo Bt e e P s tnmnsaspasdeemsilios il S msssssenssssisprasesiisass

AL 5 el OIS St B S i e D s s

£2.: Clugbafemibifsibniaini il Sa iU L0 ANR

4.3 Clustey . Tha@earful Tau ook bbb it

4.4.  Cluster 2. “The highly motivated” ............cccooeeueeeeene..

oo Chiister. 3. “The Calm’.. susnalousil  0EL o

V. Discussion and Conclusions ...............co.oooveeeoeueeeveeenennn.

Referenes, ... viwnviimaopataatt lavisllol CESE
CHAPTER 7

METHODOLOGY FOR STRENGTHENING LOCAL GOVERN-
MENTS: THE CASE OF THE “REFERENTIAL GUIDE FOR
TOURISM MANAGEMENT OF CULTURAL HERITAGE” IN

THE PROVINCE OF BUENOS AIRES (ARGENTINA) ..............
GABRIEL COMPARATO
MAURO BELTRAMI
L Intwolmabiun e oo s O
IL Referential Guide for Tourism Management of Cultural
Heritage (RETURPACY /50, Rraianiisfes el oo s
III.  Process of design and execution of the tourist and heritage
poliey-..[LIG 2ot alell ool sttt ol® o
IV.  Munacipalitiey AL amboqaeyloeebal o 88&
V. Conclusions: theoretical and practical reflections ............
IRCEETETIEER! oionrninscsasisscvmsnson gavineiniiossse st s e et ik

197,

198



TRANSITIONING TOWARDS THE FUTURE OF TOURISM DESTINATIONS... INDICE GENERAL / CONTENTS
Pagina / Page Pdgina / Page
CHAPTER 8 V. Sustainable Impact due to Smart Event Technologies ...... 230
SUSTAINABILITY AND CLIMATE ADAPTATION USING 5.1, » Reduction inSToRstige of paper: Rk 8 a0 PRI G Bl 231
SMART TECHNOLOGIES IN THE EVENT INDUSTRY ........... 215 5.1.1. Event Apps and Web-Based Registration
SMITA SINGH softwares 1.0 LA R R 0 SR D), 231
ERIC D. OLSON 5.1.2. Building Eco-friendly digital booths and
L IAEOAUCHON iy il il it il SR B AT T 216 . D1g1t'a1 B =2
IL Triple Bottom Line Approach for reasons of adaptation ..... 217 Lo [ adon it~ dravel - corbon - foolpune s Shrough
21 Peapleand Profi 18 transportation and telepresence ..........ooeveveveeeevecennnn. 233
e i e S S VI, Conelusion: ... @i i 80 L iioemg, 234
2.1.1. Resilience through measures ...........c.cccecsueueas 219 Refetcfionk 235
2111 Adaptation and rescheduling of | @ OO
EVENES iiivisiesinendastipmiztd bl ik 219
2.1.1.2. Forecasting and  continuous CHAPTER 9
MONItOTINEG i AR bl 220 NATURE-BASED SOLUTIONS: COMPLEMENTING ECO-
2.1.1.3. Education and Awareness ................ 221 TOURISM’S CONSERVATION, SUSTAINABILITY, AND ECO-
2.1.14. Infrastructural improvements  ......... 771 NOMIC OBFECTIVES L0 G N i s vt g, 247
2.2y Plamiel ezl i 0 i S s D ek b 222 ANNA PHELAN
2250, Fraviel: disascni itk du b At 222 ;}iﬁg;ﬁiﬁiﬁ
2.2.2. . Food Wastage: ikl inldinii anintaaibi. 223 LEONIE BOWLES
2.2.3.; / Collateral Wastage 1 .58 i st 0, 5 223 i
224, Single-Use PLaStics oo 273 L Introdu;tlon ..... 1 R 248
IIl.  Sustainable Event Management and its Relevance .......... 274 IL. N;tufe- asefl Solutions(INbS) ....cx5..oo e 2 e a2 249
IV.  Smart Events and Smart TechnolOgies ........o..oo...... 297 III. NbS 11} Tourism e R TR e 252
41, . Sriiart Events (Bushird et alo:20100 o i 4 Sy o 297 IV.  Applying a NbS len.s to ecotourlsm ..................................... 252
42, Upcoming Smart Event Technologies and Sustainable 4.1. Strong b?cotourtsm and NBS Alienmenty .08 80 258
Impaet Uk LA v s R AN RO RO s L, 227 4.2. Ecotourism and NBS AUGNMENE .coovvesiiivvvvvnisssiiiinins 259
42.1. Radio Frequency Identification (Stein, 2019) ... 227 4.3. Mzsallgnmefnt L e e
422, Facial Recognition Technology (The Vario 4.4. Co-mmon MR G .. coiinsinins o somniaitm s b g 261
Tearm, 2022) oo 227 V. ConeliBIOn, o0 iime i n it il i S 262
42.3. Event Chatbots (Cvent Guest, 2019) ............ 278 VI. Limitations and future research ..........cccccooevmnnvrvrerrnnnnns 263
424. Augmented Reality and Virtual Reality References i Joitil. b ittt i ihbe baseiint i s m ot Lap i 264
applications (Social Tables, 2021b) ................. 228
4.2.5. Digital Floor Mats (Sorrells, 2013) .................. 229
4.2.6. Indoor Wayfinding (Mckinley, 2016) ............ 229
4.2.7. Smart Venues (Swisher, 2019) ........ccccceeveeee.. 230
12 13




TRANSITIONING TOWARDS THE FUTURE OF TOURISM DESTINATIONS...

Pdgina / Page

CHAPTER 10

SMART TOURISM AND SMART CITIES: DIGITIZATION
AND MAPPING OF CIUTAT VELLA LAND-USE PLAN IN
BARCELONA AND MADRID CYCLE TRACK INITIATIVE AS
TOOLS FOR DECISION-MAKING ....cocoooirieeteeeeeeser e

ALEXANDRA DELGADO-JIMENEZ

L INErOAUCHI O cc i e vvisresiinisnnsenn ST e eosi s senodins s shm s nsinndinan
IL Smart tourism and smart cities: challenges and
opportunities for urban planning ...

2.1. From Knowledge Discovery in Databases (KDD) to Big

Data as the commons for the smart fourism and the smart

CILY Viorisnnsensmannisnssnsonssisnmupnininsresuiinnisnsrsssusansacb sidiusdsdnnitaiiogs

2.2, Smart tourism as a tool for smart city: from the right to

the city to a data-driven urban planning ...................

ITI.  Case studies: Ciutat Vella land-use plan, Barcelona, and
Madrid Cycle Track initiative ...........cccovviiiieiieiiiei,

3.1. Ciutat Vella land-use plan: mapping and regulating the
tauristic pressure in the Ciky CeNIe: o s disiass

311, Backeround:. oo mnnan s

3.1.2.  Content and development of the plan ...........

3.1.3. Lessons learned from the case study .............

3.2, Madrid Cycle Track initiative: sharing knowledge for

leisure and-other mebilify .t i LRSI L0

3.2.1. - DackerGld L0ud shddeal L B A0AT0HE ..

3.2.2. Content and development of the initiative ...

3.2.3. Lessons learned from the case study .............

IV. Conclusions =.....o.unidnneitnitabadi il al b
References .ol ol s el nt S SN iRl B,

14

271

272

274

274

277

279

279
279
281
288

INDICE GENERAL / CONTENTS

Pdgina / Page

CHAPTER 11
DESTINATION SUSTAINABILITY AND PRICING STRA-

TEGY OF THE TOURIST ACCOMMODATION SECTOR: A

RELATIONSHIP UNDERSTOOD FROM THE HEDONIC PRI-
CING PERSPECTIVE .:ofo b bbbt b nid dodiisinnt b, i i,

LESLIE BRAVO-CHEW
DIANA GOMEZ-BRUNA
DANIELA THIEL-ELLUL

L ATUREOEIINC U O 11 1t s 50 007 50 AR S A s
IL Tourist accommodation industry competitiveness from a
spatial hedonic pricing perspective ..........ccccooovvvviriinennnn.

2.1. HPM in tourist accommodation industry: internal and

e e 0 o SORTR PRSP T ST VSl WS IO T SN

2.2, Internal factors: accommodation attributes ......................

2.2.T.  Location attributes ... i i syon

22.2. Environmental and other accommodation

0 5] 1 7T NS it A T it

2.3. External factors: destination-related variables of the

g rLert iy (| A - i et Mmool s vlatrely by N

2.3.1. Destination socioeconomic factors .................

2.3.2. Destination environmental factors .................

III.  The importance of sustainability and the public sector for
tourism competitiveness. A theoretical approach .............

3.1.  Sustainability and tourism competitiveness ...................

3.2. The role of the public sector in the configuration of a
sustainable environment for stakeholders ............c...........

IV.  Sustainability: a key factor in the pricing strategies of
togiist acCommOUaon .........x ..k DR SR SO

4.1.  The importance of measuring sustainability in tourism ...

4.2, Incorporating more sustainability-related external factors

into HPM. A proposal for the tourist accommodation

0177711 S e S 5 SR xS

V. CONCIUBION ol i ot et vl ed b A Sl S B
RETEISINCES . ool o s s sbosesccintoi o ledles St hcom i o

305

306

308

308
312
312

313

314
314
315

316
316

318

320
320

15



TRANSITIONING TOWARDS THE FUTURE OF TOURISM DESTINATIONS...

Pigina / Page

CHAPTER 12

BIG DATA APPLICATIONS TO IMPROVE TOURISM
MANAGEMENT IN DESTINATIONS: THE CASE OF THE

HOTEL INDUSTRY IN THE CITY OF BUENOS AIRES ............ 343
MATIAS BELACIN
L Introduction ..., 344
IL. Background and context ..., 346
2.1.  The emergence of Big Data and the responses of tourist
HESTUIINGS <enilehioil Con G it e R L TR 346
2.2. Implementing market intelligence techniques in the
Buenos Aires Tourism Board ...........coccoeeeceeereueueneneennn., 347
III.  Methodology and data collection ...........cccccoovevevevvnennnnene. 348
3.1 Methodology ........ccooviueueeceneenriirsneeeee e 348
3.1.1.  Prices, product differentiation and perceived
(o1 P11 | 6 L A Re AL B Sont v SN CSSL TN 348
J2. Enpircglaialeey e S e 350
IV, Data cOHeCBON, oo bl nsiiiin s msbopsinsinsinsiesisissmgiss 354
V. Empirical results and findings ..........c....c.ooooeviiiiiinnn. 358
9.1, Bestulls e ng il e b Ldln e bt ol s ssaes 358
V1. Summary of GRAINES ..o i b bl gian b b 9t iairsonss 371
6.1.  From data collection to evidence-based public policy ....... 372
6.2, OISy Sot i Wi i ik 578
REFELences 5o bbb it atan b nasdtnil o Sl S thal i 374
Appendix, ..i. otk bt s, S5 U o st iie e 378

Thomson Reuters ProView. User Guide

16



